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Intro: EyeS@@
EyeSee, remote neuro insights platform

EyeSee makes neuro insights accesstblget most out of Shopper Marketing, Advertising,
Digital and New Concepts. Accessible means fast, cost effective, global actionable insights
A Fast most studies we deliver in 10 working days

A Cost effective typically 3 times more cost effective than in lab studies

A Global:we are able to test in more than 60 countries

Why neuro?Most brain activity is subconscious, while most research studies use methods
which access the conscious brain. EyeSee combines botleyattracking, facial coding, and
shopping games) and conscious (think aloud and questionnaires) measurements.

How it works: online (read: fast, global and cost effective)
1. EyeSee creates an online test and recruited are recruitdisheto complete the test
2. During the test, we track their eyes and facial expressions thvéin webcams at home
3. Our experienced research team creates a full report with recommendations
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Intro: EyeS@@
Our methods: suband conscious measurements

Eye tracking Facial coding Chip games Survey & think aloud
Where do users look at? How do they feel? Will they buy it? What do they think?
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9&S GNIOlAYy3 0N Ofaaial (g nitasud emdt®rsa  Shppers are exposed to shelves  sers fill out a survey or they are

know where they are (not!) looking  through facial expressions (happy,  and instructed to click on the instructed to pronounce their

at, how Iong and in which order. 02 }/ ¥dza SR> X0 K products they want to buy thOUghtS while executing the tasks.
Which elements are seen (first)? What _emotions are evokegl? What is the category growth? What do they think? (think aloud)
Where do users expect to find <x>? What is the average emotion? Will your market share grow? How do they evaluate X? (survey)
What is the general gaze pattern? How fast are emotions aroused? In which category will your new What are users perceptions in

i i ' ion? .
What barriers are users facing? Which scenes evoke emotion” product sell most? terms of complexity, preference..?
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Intro: EyeSee
How it works: remotely at home with standard webcams

Step 1: Step 2: Step 3: Step 4:
Upload stimuli Recruiting respondents Testing remotely Analysis and reporting

al
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We upload your stimuli Respondents are recruited \s/l/ikr]r:ﬁi?liz(i)rss)?e?attzg Output is comprised of
and program a to complete the survey : : a reportcontaining
: : facial expressions are : -
webcam based eye using their own PC & , detailed findings and
: tracked. The survey is :
tracking survey. webcam at home. recommendations.

filled out at the end




Ey e Sankne webcam eye tracking platform EyeSee

Step 1 recruitment

reses What you do not s eonsumessdookdba shelbfor orydew seconds, <2 sec at an
— X 98S GNYO1TAYy3a A& | dzyAljdzS NBaSINOK YSIiK2R (K
E " at. EyeSee has developed a unique solution that is able to track eyes with standard webcams.

Benefits The platforms combines thedvantage of eye tracking and online questionnaires:

Step 2 set up A Eye tracking: accurate measurement whether they notice your design and the key areas
A Fast, cost effective and globally scalable

@1 @I How it works online eye tracking with standard computers and webcams

W “or ;_m_ o 1. Step 1 recruitment: respondents are recruited via a panel company and verified via a screener sur
2. Step 2 set up: they download the app, receive live feedback about the set up and calibrate their ey
3. Step 3 eye tracking: they receive multiple tasks and we track their eyes via their webcam

Output: (1) heat maps: visual representation of aggregated attention (red: high attention, green: low
attention, (2) areas of interesfoll N5 Yt L& &dzOK & WK2g Ylye LIS21
f2y3 RAR GKS& 221 0 GKS FINBIFIQ FYyR do0 3IFTS
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Ey e Sankne facial coding EyeSee

Step 1 recruitment Emotions are key in communication as the biggest part of our decision making process does not
EyeSes include rational reasoning. Which emotions does your communication evoke? Facial coding measures
emotions through facial expressions.

Benefits The advantages of online facial coding

A No bias facial expression muscles are directly linked to the brain and spontaneous
Step 2 exposure to stim A Second by seco.nd analysis | | |

A Fast, cost effective and globally scalable (facial expressions are universal)

How it works online facial coding with standard computers and webcams

1. Step 1: respondents are recruited via a panel company and verified via a screener survey

2. Step 2: they download a small app and are exposed to the stimuli while the webcam is recording
3. Step 3algosdetermine facial expressions automatically but all data is checked by humans

Step 3 analysis

JI;'}.\.\',;..»,‘ Ha J “‘rf‘.:\l‘ The Output:
A Valence over time
A 7 facial expressions over time: Happiness, Surprise, Confusion, Disgust, Fear, Sadness and Neutr

RS A Scene by scene description of the key drivers of emotions

EyeSee 7
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Ey e Srereotedligital testing platform EyeSee

Step 1 recruitment Are visitors able to execute the key tasks on your website? We developed the most advanced remote
Eyeles digital testing platform that is able to track task completion, navigation, eyes (eye tracking), facial
expressions (facial coding) and record the voice.

Benefits The platforms combines thadvantage of in lab and online questionnaires:
A In depth insights as in labgye tracking, facial coding and think aloud

A Quantitative: most studies we conduct have a sample size of 100 users or more
A Fast, cost effective and global

@] QI Howitworks remotely with users’ standard computer

e = 1. Step 1 recruitment: respondents are recruited via a panel company and verified via a screener sur
¢ 2. Step 2 set up: they download the app, receive live feedback about the set up and calibrate their ey

3. Step 3 tasks: they receive multiple tasks and we track:

i Completion rate and navigationHow many users complete the action? How?

i Attention: Do they look at the key elements? (Eye Tracking)

I Emotions:What do they feel? When are they frustrated? (Facial Coding)

i Think aloud:What are they thinking when executing the exercise?

i Overall likeability, complexitft Y R YdzOK Y2NBX ovdzSadAzyyl ANB

EyeSee 8

Step 2 set up

Step 3 tasks
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Ey e Slaterdctive Shelf Testing Platform EyeSee

Step 1 virtual store _ _ _ _
Our new interactive shelf platform proves timapact of shopper marketing (new package display, new

ke tothe lrat gt product introduction, and planogramjhrough virtual shopping games.

EyeSee

Benefits The platforms combines the advantage of virtual store simulators and questionnaires:

A Real life experience
A High sample size®ften: N=500/cell) because you do not need to install an app or use flash

A Fast, cost effective and globally scalable

In basket: 0 \E

How it works No installation, no flasik-high sample size (often N=500 per cell)

1. Shoppers are exposed to pictures of reasiare shelves

2. They can click on any product they like and the product pops out in zoom in mode
3. After inspecting the product they can add the desired quantity to their shopping cart

The output

A Category growth estimation
A Market share estimation

A Sales estimation of product

EyeSee 9




Our solutions: shopper insights EyeSee

New package
designs

New product Changes in

Displays introduction Planogram

N 1Skim

- - - - N -

Aoes the design (product) Ao customerspayattention ANhich category maximizes Awhich  planogram  will
stand out from the clutter? to the display? the saleof new productthe maximizecategorygrowth?
Aare the areas that drive Ao they notice the key most? AWill your market share

purchase behavior seen? elements? Awill the categorygrow? increase?

As the design in line with the Asthe designin line with the Anhichshopperswill buy the AWhat s the optimal number
brand values? How is the brand values? How is the product? of products on a shelving
design evaluated? designevaluated? Adow do they evaluate the unit?

Awill they buy it? Awill they buy it? product? AWnhatisthe decisiontree?

Contact us fopricing:info@eyeseaesearch.com

EyeSee
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Our solutions: advertising

Print/outdoor/
online ads

Moes the ad stand out from
the clutter?

Mre the areas that drive
purchase behavior seen?
Adow does the target group

evaluate the ad?
Awill they take action?

TV Commercials
and animatic

Leaflet insights

EyeSee

Direct marketing

ADoes the TVC evoke Awill the main promotions
emotions? Which emotions and messages be seen?
does the TVC evoke? Awnhich products will be

AAre the areas that drive bought which ones not?
purchase behavior seen? AWhat is the basket value per

AHow does the target group page and of the full leaflet?
evaluate the ad? AWill they visit the shop?

Awill they take action?

Contact us fopricing:info@eyeseaesearch.com

EyeSee

AAre the key areas in the
direct mail noticed?

AWhich emotions does it
evoke?

AWnhat do they recall?

AHow do they evaluate the
direct mail?

AWill they take action?
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Our solutions: digital

Website testing

Adow many users complete
the action? How?

Ao they look at the key
elements?

Anhat are they thinking when
executing the exercise?

Adow do they evaluate the
site?

Ecommerce for
CPG

Online videos

ACan shopper buy my products ADoes the video evoke

on the ecommerce site? emotions? Which emotions
ADoes my product stand out in does the video evoke?

the overview page? Will AAre the areas that drive
shoppers by it? purchase behavior seen?
Awnhich ad (locations) are most AHow does the target group
effective the ecommerce site? evaluate the video?

As my promo page effective? AWill they take action?

Contact udor pricing:info@eyeseaesearch.com

EyeSee

EyeSee

Online banner ads

MDoes the ad stand out from
the clutter?

AMre the areas that drive
purchase behavior seen?
Adow does the target group

evaluate the ad?
AWill they take action?
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About EyeSee EyeSee

EyeSee is @search tech firmwhich commits to provide insight
in marketing communications in a scalable, fast, cost effective and understandable way.

EyeSeealeveloped aunique platformii 2 G NJ O] LIS2L} SaQ SéSa g FI OA
with their laptop and webcam at home.

A Multi-disciplinary teamof top academics, experienced researchers & entrepreneurs
A Basedin Ghent (BE), New York (US) and Belgrade (SB)
A Variousawards

m @ @ Nestle %5% Ctitsly bnleprises € Kimberly-Claric Q
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EyeSee

General testing process + cases
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Ey e SZ&stepsdo optimize package design EyeSee
©

Design(s) visibility at Seen & unseen package Communication & ACTIONABLE INSIGHTS

elements

preferences

1. Eye tracking simulated shelf test

The package shown in a shelf and people are asked to click
on the products they want to buy while we track their eyes

V Does the package stand out from the clutter?

VVHow quickly is the design (product) seen?
V How much attention does the product get?

2. Isolated package exposure

>, /J
>z
L%

3. Survey questions module
After the eye tracking session, the shopper fills out a survey:
VWhich pack design is most in line with brand positioning?

V Purchase intent
V Overall likability, uniqueness, etc.

Recommendations

The package is shown full screen to understand: Increased visibility and stand out results in:

V Logo, brand & product name visibility.

V Higher awareness and consideration

V Will the areas that drive purchase behavior be seen? V Higher chance for impulsive purchase
VIn which order are the areas seen?

V Higher likability and efficient communication
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Case packaging EyeSee

Our client, the industry leader, decided to change their package design. Each product variety has its own color
research indicated that shoppers did not notice the connection between different colors and particular products
which increased the barrier to purchase.

Proposed solution

EyeSee tested 2 new solutions and the current package design with online eye tracking (ET) and questionnair
A Shelf test (ET): shoppers were shown shelves and asked to click on a specific product while eyes were trac
A Stand alone pack test (ET): shoppers were exposed to product and they clicked to go to the next product

A Questionnaire: after the eye tracking session, shoppers filled out a survey (likeability, attitudes, purchase in

Main findings & ROI

The test showed that the visibility of product variety at the current pack was low, resulting in confusion. One of
proposed designs was performing similar as the curcdnt lower package visibility on the shelf, bit higher variety
visibility-but nothing significant. However, the disruptive redesign outperformed the current design, resulting in:

Package visibility on shelf ~ Time to find product Find correct product  Product variety visibility

+6% -20% +6% +14%

% that notice product on the shelf Time to find correct product variety on the shelf% that clicked on the right product varietys that noticed the product variety

EyeSee 16



Ey e S&stepsdo optimize ad design

Ad Ad message Communication & ACTIONABLE INSIGHTS
preferences

stopping power test communication test

>, /J
>z
L%

1. Eye tracking in an environment 3. Survey questions module

The ad is embedded in an environment (e.g. journal) and After the eye tracking session, the respondent fills out a
people are browse through the journal survey:

V Does the advert stand out from the clutter? V Recall: brand and message

V How much attention does the product get? V Purchase intent

VVHow fast does the advert attract attention? V Overall likability, uniqueness, effect on brand image etc.

2. Eye tracking in Stand alone advert mode

The ad is shown full screen for 7 seconds in between
other ads (randomized) to understand:

Vs the brand visible?

Vs the main message visible?

Vs the product visible?

Recommendations

The insights are compiled in a report

VIncreased visibility and engagement results in higher message
delivery.

VIncreased message delivery results in increased marketing
effectiveness.

VIncreased marketing effectiveness increases sales.
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Case print advert EyeSee

Our client, leading bank, was not satisfied with the return on advertitisgg the corporate style guidelines and
key images, campaigns scored low on several post test metrics such as attribution and recall.

Proposed solution
EyeSeé&l SAU0SR o yS¢ aztdziazya F3IFAyald oSYOKYIFNJ & | Ol dza N
solutions with online eye tracking (ET) and questionnaire:

A Advert in an environment (ET): Respondents go through virtual street scenes on their way to the retailer, along t
way ads are embedded, goal is to determine which ads are noticed.

A Standalone ad test (ET):Respondents are exposed to an ad for 7 sec, goal is to determine what they notice in fi
AvdzZSadA2yylFANBY | FGSNI GKS 9¢ aSaarzys GKSe TFAaAftft 2dz
¢CKS (0S40 aK2¢gSR UKFEO OfASyduQa 2fR R& 6SNB LISNF2NXYA
the benchmark, resulting in:

Average engagement Brand visibility Message visibility Message recall
+70% +20% +18% +9%
Time spend looking at the advert % that noticed the brand in the first 3 seconds % that noticed the message % that remembered the message clearly

EyeSee 18
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Flow of test EyeSee

Exercise on website Questionnaire
KEY ACTION TASKS MISSION TASKS CONSUMERS EVALUATIO ACTIONABLE INSIGHTS

“smi Shicgem
- R o
2ois © Bl BT SN /\ﬁ
FINE— R g™ E
[ TR ! z , ] =

1. Key action tasks (eye tracking) 3. Consumers evaluation

A Quick short tasks to test key actions on the website. After the exercises, testers fill out a brief survey.

A Understand how people execute key actions in What do they like, dislike about the site, what was

order to optimize convertion. Where do people SIraex RAFTTFAOdMA (X

SELISOG (G2 FTAYR StSYSyiGazxk

2. Mission tasks (navigation tracking) Recommendations

A Users complete the mission on the website. A Increase respondents ability to complete

A Understand how people navigate to complete the actions and decrease the time needed
mission.Where do they expect to find wanted A Increase the visibility of your main links,
product? promotions and call for action, find blind spots

and select the best layout
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CaseeCommerceenvironment EyeSee

Problem

Our client, the industry (FMCG) leader, decided to promote their product on one of the b&fg@stmerce

websites. Online ads were prepared, but couple of questions arose: which website to choose, and in which

segment to advertise their product (Home page, Promotion page, Category page).

Proposed solution

EyeSee tested ads on 3 different websites with online eye tracking (ET), navigation tracking (NT) and question

A Free browsing (NT): users were asked to buy any product on the website, goal was to determine how they
navigate to desired product (via search bar, via promotion page or browsing through categories).

A CAESR ONRgaAy3d 069¢0Y dzaSNE 6SNB AyailNUzO&Ebddategpory o «
pages, while ads were added to different segments of the website.

A Questionnaire: after the eye tracking session, users filled out a survey (ad recall, attitudes, purchase intent.

Main findings & ROI

The test showed that the visibility of the ad varies depending on the website. Users found it difficult to complete
tasks on 2 out of 3 websites. However, the best performing website provided following results:

Success rate Time to find a product Ad engagement
+25% -35% +50%
% that completed both tasks CAYS (2 FTAYR Of A Sy i Q&b oliinB $pelzOapoking at the ad

EyeSee




EyeSee

Maximizemarketing impactwith EyeSee
| tfdstsaffordable andeasy

EyeSee Research
www.eyeseeresearch.com
InNfo@eyeseeresearch.com
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